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Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.
The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior
and can be used to help navigate the changing industry landscape. We hope this information proves useful to you
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family
Global Chief Marketing Officer, EVP






WAVE INTRODUCTION

The following research was conducted between
by The Harris Poll. Fielded among

a nationally representative sample of U.S.

adults, the newest research demonstrates how
consumers’ perceptions are rapidly shifting as new

developments emerge.



Section:

SOME HESITANT
PARENTS
WARMING TO
COVID SHOTS:
AXIOS-HARRIS
POLL

According to our latest survey as , a growing segment of the wait-
and-see crowd may be warming to the idea of getting a COVID-19 shot for kids 5
and under.

More than one in four parents with kids 5 and under said they were
unvaccinated and (46%) of those parents said they would be likely to
vaccinate their children.

The likelihood is up from (35%) in early February.

It’s also well above the low of (22%) later in February after a delay in Pfizer’s
FDA authorization process was announced.

Three-quarters (75%) of vaccinated parents, along with (52%) of Republican
parents and rural parents, respectively, said they would get their kids
vaccinated.

Timing is split, however: (58%) of parents would vaccinate their young
child(ren) quickly after a vaccine authorization, while (42%) would wait for a
period before doing so.

While many polls tend to generalize the unvaccinated as partisan and unwilling to
change their minds, this data shows more nuance to how parents weigh what’s
best for their kids, said John Gerzema, CEO of The Harris Poll.
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https://www.axios.com/covid-vaccine-hesitant-parents-poll-933f228d-ea2d-4817-a59e-ed51ad942e76.html

Section:

THE SECRET TO
GETTING
WORKERS OFF
THE SIDELINES:
FORTUNE-HARRIS
POLL

With the U.S seeing a decline in COVID-19 cases, employment levels are starting
to pick up. But many Americans are still sitting on the sidelines, so in
, we raised the question: What will it take to lure them back to work?

e Context: About 1.4 million Americans working pre-pandemic
to the workforce as of February, and the labor force participation
rate in February pre-pandemic levels.

* About (42%) of overall workers reported that a flexible schedule was the
benefit most likely to get them to consider a job, followed by the ability to

work remotely (34%) and expanded employer retirement contributions (32%).

Which of the following benefits would most influence you to consider a

job with an employer?

GEN Z (AGE 18-24)

FLEXIBLE SCHEDULE
ABILITY TO WORK REMOTELY

EMPLOYER RETIREMENT CONTRIBUTIONS  [JREYS

UNLIMITED PAID TIME OFF

HEALTH AND WELLNESS STIPEND
MENTAL HEALTH COVERAGE
PAID MATERNITY AND PATERNITY LEAVE
TUITION REIMBURSEMENT

FERTILITY BENEFITS

MILLENNIALS (AGE

25-40) GEN X (AGE 41-56) BOOMER+ (AGE 57+)
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DATA BASED ON SURVEY OF MORE THAN 2,000 U.S. ADULTS FIELDED FEBRUARY 18-20, 2022

* Looking beyond benefits: One senior economist predicts that a lack of
savings will push more Americans to find a job, especially as U.S. personal

savings rate

for the first time in two years.

Better work arrangements and benefits may help companies in the war for talent,
however, most experts believe the U.S. still has a ways to go before the workforce
sees maximum employment again, likely not until even 2024,
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https://fortune.com/2022/03/24/labor-shortage-flexible-schedule-remote-sidelined-workers/
https://fortune.com/2022/03/24/labor-shortage-flexible-schedule-remote-sidelined-workers/
https://www.piie.com/blogs/realtime-economic-issues-watch/us-gained-surprising-number-jobs-february-wage-growth-was
https://www.piie.com/blogs/realtime-economic-issues-watch/us-gained-surprising-number-jobs-february-wage-growth-was
https://www.bls.gov/news.release/pdf/empsit.pdf
https://www.bea.gov/data/income-saving/personal-saving-rate
https://www.frbsf.org/economic-research/publications/economic-letter/2022/february/searching-for-maximum-employment/?utm_campaign=The%20Insight%20COVID%20Tracker&utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-9G16Ho5SS5HU3gHjPzc4zuW_H0z4MBluamZgk9D0sUQihGuiv0WqXicEcZDAhsnBcgt90V
https://www.frbsf.org/economic-research/publications/economic-letter/2022/february/searching-for-maximum-employment/?utm_campaign=The%20Insight%20COVID%20Tracker&utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-9G16Ho5SS5HU3gHjPzc4zuW_H0z4MBluamZgk9D0sUQihGuiv0WqXicEcZDAhsnBcgt90V

Section:

THE HIDDEN TOLL
OF INSOMNIA: THE
ALLIANCE FOR
SLEEP-HARRIS
POLL

According to our latest report, Wake Up America: The Night & Day Impact of
Insomnia, in partnership with The Alliance for Sleep and

, trouble sleeping and insomnia have a massive impact on a variety of
aspects across American lives.

e More than half of people with trouble sleeping feel frustrated and (70%)
report that they are desperate to find a solution.

* Yet, despite sleep being seen as the third pillar of health, alongside diet and
exercise, only (27%) of those with trouble sleeping report their doctors
asking about their sleep habits and quality during routine visits.

Nearly three-quarters (74%) of those with trouble sleeping believe they are
knowledgeable about sleep and insomnia, yet, of those, two-thirds believe
common sleep myths such as “your body can get used to functioning on
less sleep” and “naps make up for the loss of sleep during the night.”

Additional findings from the report detail how troubled sleeping and insomnia
lead to negative daytime effects across work and relationships, along
with an enormous impact on work productivity.

According to Ruth Benca, MD, PhD, co-chair of The Alliance for Sleep: “We hope
these survey results will spark a true wake up call for Americans, both patients and
healthcare providers, demonstrating things need to change if we are to shore up

sleep as the third pillar of health.”
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https://finance.yahoo.com/news/results-announced-largest-u-survey-120000901.html?utm_campaign=The%20Insight%20COVID%20Tracker&utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-9G16Ho5SS5HU3gHjPzc4zuW_H0z4MBluamZgk9D0sUQihGuiv0WqXicEcZDAhsnBcgt90V
https://finance.yahoo.com/news/results-announced-largest-u-survey-120000901.html?utm_campaign=The%20Insight%20COVID%20Tracker&utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-9G16Ho5SS5HU3gHjPzc4zuW_H0z4MBluamZgk9D0sUQihGuiv0WqXicEcZDAhsnBcgt90V

Section:

FOR THOSE
CONSIDERING
QUITTING, A THIRD
JUST HAVEN'T
FOUND A SUITABLE
JOB YET:

CAREERARC-
HARRIS POLL

Among employed adults who considered resigning but stayed with their employer
over the last 12 months, the top reason cited for staying was not having found a
job that meets their requirements (32%), suggesting employers may see more
resignations in the coming months.

* Employed women who considered resigning but stayed with their employer in
the last year are more likely than their male counterparts to say they stayed
because they haven’t found a new job that meets their requirements yet
(44°/o V. 240/0).

e Two in three employed Americans (66%) received a pay increase in the
past year, yet only (60%) of employed women report having received one
compared to (71%) of men.

e Pay is not the top reason for staying: Of those employees that never
considered resigning, they were more likely to say they like their job (49%),
have a good work-life balance (43%), satisfied with their salary (40%), and
have a flexible work schedule (35%) compared to those who have
considered resigning (24%, 24%, 27%, 25%, respectively).

Women were more likely than men to say a flexible work schedule was
among their reasons for staying with their current employer (40% v. 26%),
which al

As the Great Resignation slows down, employers need to lean into passive
candidate recruiting strategies, such as reviewing remote and flex work policies
and benchmarking compensation and benefits packages, to attract top candidates.
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https://www.axios.com/unequal-return-office-hybrid-women-people-of-color-b0d16891-60fc-4b09-a699-0a620dca6c6b.html

Section:

CHICAGO-AREA
WORKERS STILL
FACING COVID’S
MENTAL HEALTH
EFFECTS: CRAIN’S
CHICAGO

BUSINESS-HARRIS
POLL

After two years of the COVID-19 pandemic, Chicago residents know the illness’s
physical symptoms, but COVID’s effects extend beyond the physical. COVID has
sparked a wide-scale mental health crisis among Chicago’s workers and families
according to our latest survey with

e Three-quarters (73%) of city residents and (65%) of suburbanites are
concerned about mental health, as it ranked third in a list of common public
health concerns among Chicago-area residents (69% v. COVID-19
pandemic: 79%, public safety: 70%).

e Half of Chicago-based essential workers and (54%) of those living with one
believe that the pandemic harmed their mental health (v. 44% of all
Chicago-area residents).

e One-third (34%) of essential workers even report that the pandemic has had
a negative impact on their physical health as well (v. 30% of all Chicago-
area residents).

e Two-thirds (66%) of Chicagoans believe that essential workers’ physical and
mental health are equally important — yet only (16%) believe that local
leadership has done enough to prioritize the mental health of essential
employees.

According to Harris Poll CEO, Will Johnson, “we need to stop measuring the city’s
health solely by the number of positive COVID tests, available hospital beds, and
COVID deaths since Chicagoans’ overall well-being cannot be measured by these
hard statistics alone.”
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https://www.chicagobusiness.com/crains-forum-workplace-mental-health/chicagos-covid-related-mental-health-crisis-persists

CONTACT

Questions?

RYAN LINDER

Global Chief Marketing Officer, EVP, Stagwell

rvan.linder@stagwellglobal.com

JOHN GERZEMA

CEOQO, The Harris Poll

jgerzema@harrisinsights.com
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