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W H O  W E  A R E

Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.

The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior 
and can be used to help navigate the changing industry landscape.  We hope this information proves useful to you 
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family  
Global Chief Marketing Officer, EVP

INTRODUCTION
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The following research was conducted between 
August 12 - 14, 2022 by The Harris Poll. Fielded 

among a nationally representative sample of 
2,007 U.S. adults, the newest research 

demonstrates how consumers’ perceptions are 
rapidly shifting as new developments emerge.
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Topic:

QUIET QUITTING: 
THE TREND OF 
WORKING LESS, BY 
FADING INTO THE 
BACKGROUND: 
USA TODAY-
HARRIS POLL 
Introduction:

After two years of COVID burnout, employees are dropping the idea of going 
above and beyond in their job, according to our recent work with USA Today. And 
interestingly, data from The Harris Poll Weekly COVID Tracker reveals that work 
less for the same pay started just a year into the pandemic and may explain why 
we have more workers, yet lower productivity.

• Context: The term “quiet quitting” describes American workers putting their 
careers into cruise control by sticking by their job descriptions instead of late 
nights, on-call vacations, etc. But instead of changing jobs, they're pausing, 
pondering, and planning the next step all while collecting their paycheck.

• It seems to have started with working in pajamas… Just months into the 
pandemic, (51%) of employees said they were more likely to work in their 
pajamas than get dressed (May 29, 2020), and six months later, in our survey 
with Morning Brew, (36%) found workers would miss their athleisure, 
pajamas, and sweatpants in the office. 

• All rules went out the window while WFH – “I do what I want”: Going into 
2021, over a fifth (21%) of all workers and over a quarter (27%) of Gen Z/
Millennial employees admitted to online shopping while in a meeting and/
or while working. And Gen Z & Millennials workers even said they were 
streaming shows while working (24%) and setting their email status to 
active while doing personal things to appear busy with work (22% v. gen 
pop: 17%).

• COVID burnout only added fuel to the fire: As recently as April, half of all 
U.S. workers (51%) felt burned out from work, according to our latest survey 
with Talkspace. 

• Now, work/life balance over climbing the corporate ladder: (76%) of 
employed Americans now report that happiness and a good work-life 
balance are more important to them than their professional ambition and 
career advancement (26%).

Implication:
After six straight months of shrinkage, the U.S. economy is roughly $125 billion 
smaller than it was at the end of 2021, according to inflation-adjusted Commerce 
Department data. Yet employers have hired 3.3 million new workers over that 
same period. How can a bigger workforce lead to lower productivity? Perhaps 
during the pandemic’s layoffs, companies could push a workforce to do more with 
fewer people.. But with a stronger labor market, workers seem to be saying 
‘enough’. 

Section:

https://www.usatoday.com/story/money/2022/08/14/what-is-quiet-quitting/10304956002/?gnt-cfr=1
https://www.morningbrew.com/daily/stories/2020/11/12/get-used-americans-embrace-remote-work-per-exclusive-morning-brew-polling
https://www.businesswire.com/news/home/20220519005127/en/New-Talkspace-Report-Finds-Over-a-Third-of-U.S.-Employees-Are-Considering-Quitting-Though-Majority-Say-More-Mental-Health-Services-Would-Convince-Them-to-Stay
https://www.businesswire.com/news/home/20220519005127/en/New-Talkspace-Report-Finds-Over-a-Third-of-U.S.-Employees-Are-Considering-Quitting-Though-Majority-Say-More-Mental-Health-Services-Would-Convince-Them-to-Stay
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Topic:

THE MIDTERMS 
ARE FAR FROM 
OVER: WALL 
STREET JOURNAL-
HARVARD CAPS/
HARRIS POLL  
Introduction:
Our Harris Poll Chairman (and Stagwell Chairman/CEO) Mark Penn’s Wall Street 
Journal op-ed, ‘The Midterms Are Far From Over,’ suggests that the key voters are 
the (18%) who disapprove of Biden but still plan to vote for congressional 
Democrats:

• “Midterm elections are usually seen as a referendum on the president. Based 
on Joe Biden’s approval ratings, Republicans should have locked victory in 
by now. But while a July 27-28 Harvard CAPS-Harris Poll finds Mr. Biden’s 
job approval at a historic low of (38%), the Democrats still get (50%) of the 
generic congressional ballot. Of the poll’s respondents, (18%) disapprove of 
Mr. Biden’s performance yet plan to vote Democratic in November. A closer 
look at this group could prove useful to both parties as Election Day 
approaches.

• They break down as follows: (52%) Democrat, (6%) Republican, (42%) 
independent or other; (37%) liberal, (51%) moderate, (12%) conservative. 
Whereas (45%) approve of the Democrats, only (27%) approve of the GOP. 
And while (27%) have a favorable view of Mr. Biden personally, only (17%) 
say the same about Donald Trump.”

• Read more here about the other midterm considerations held by American 
voters. 

Implication:
An anti-establishment leader's appeal is capturing American voters' minds, 
especially Gen Z and Millennials. But unless there is a moderate candidate with a 
broad appeal, Biden and Trump could be the frontrunner nominees of their party 
(they lead their party’s favorites for nominee if the primaries were held today 
among registered voters, 31% and 52%, respectively).

Section:

https://www.wsj.com/articles/the-midterms-are-far-from-over-biden-democrats-gop-gun-control-abortion-inflation-reduction-act-gas-prices-climate-change-swing-voters-11660232903
https://www.wsj.com/articles/the-midterms-are-far-from-over-biden-democrats-gop-gun-control-abortion-inflation-reduction-act-gas-prices-climate-change-swing-voters-11660232903
https://www.wsj.com/topics/person/joe-biden
https://harvardharrispoll.com/key-results-june-2/
https://www.wsj.com/articles/the-midterms-are-far-from-over-biden-democrats-gop-gun-control-abortion-inflation-reduction-act-gas-prices-climate-change-swing-voters-11660232903
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Topic:

AMERICA’S HIDDEN 
PUBLIC HEALTH 
CRISIS IS RIGHT 
BEHIND YOU: 
VERTOS MEDICAL-
HARRIS POLL
Introduction:
In a new Vertos Medical/Harris Poll Survey,  more than 72 million Americans are 
suffering from chronic lower back pain (CLBP). 

• Back pain is more prevalent than any other disease state in America 
today: The number of those with CLBP outpaces those with arthritis (58.5 
million), diabetes (37.3 million), and heart disease (30.3 million). 

• Life with CLBP isn’t easy as more than three-fourths (76%) say it has 
interfered with their ability to complete everyday tasks – and close to half 
(44%) report suffering with CLBP for five years or more. 

• Those suffering from CLBP are also lacking quality treatments options for 
their pain:

• And there is a larger concern around opioids as a treatment as close to a 
fifth of CLBP sufferers (15%) are taking opioids for it, despite updated CDC 
guidelines noting inadequate effectiveness and inherent risks. 

• A new wave of Opioid abuse? In 2018, in partnership with NPR, we found 
that the majority (87%) of Americans currently taking opioids were given 
prescriptions lasting longer than 5 days which is the threshold of addiction 
risk according to the CDC, which states the chances of opioid addiction 
“significantly increase” after 5 days – worse, the typical prescription length 
was six times that we found.

Implication:
 "Those suffering from CLBP face a compounding problem,” Kathy Steinberg, VP 
of Media/Comms at Harris Poll, explains, “as more than a third are not being told 
what causes their pain, and opioid use is still high for pain management even 
given the latest treatment guidelines, suggesting that more awareness is needed 
in both finding the cause of pain and how to treat it appropriately.” Beyond health 
implications, CLBP could become exacerbated as Fortune recently quoted a 
workplace-wellness and ergonomics educator that says the recent shift to remote 
work has “aged our bodies by about 10 to 15 years.” 

Section:

https://www.prnewswire.com/news-releases/landmark-survey-by-stagwells-the-harris-poll-estimates-more-than-72-3-million-us-adults-suffer-from-chronic-low-back-pain--greater-than-arthritis-diabetes-or-heart-disease-and-with-debilitating-impact-on-quality-of-life-301602566.html
https://www.wnycstudios.org/podcasts/takeaway/episodes/addiction-nation-understanding-americas-opioid-crisis
https://www.vox.com/2017/3/18/14954626/one-simple-way-to-curb-opioid-overuse-prescribe-them-for-3-days-or-less
https://fortune.com/well/2022/08/13/what-remote-work-does-to-your-brain-and-body/
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Topic:

AS THE WORLD 
WORKS ON ITSELF, 
BLACK CULTURE 
KEEPS IT PUSHING: 
FORBES-HARRIS 
POLL/CVS HEALTH
Introduction:
According to our colleague and media partner, Jared Council at Forbes, while 
much has changed in the last year for many Black Americans, systemic change is 
not reaching the areas it needs to fast enough, leading many Black entrepreneurs 
to press on, even after bearing the brunt of the mental health crisis that’s arisen in 
the wake of the pandemic. Jared's reporting highlights the flourishing wave of 
Black entrepreneurialism despite the societal headwinds:

• According to our CVS Health-Harris Poll National Health Project, as covered 
by Forbes, (29%) of Black Americans rated their mental health as poor (v. 
white: 22%), a (+12%-pt) increase from pre-pandemic times – with (62%) 
saying that their job negatively impacts their mental health (v. white: 38%).

• In part, as we found back in May in partnership with Forbes, only (49%) of 
Black employees say that companies have done a good job at increasing 
racial diversity among managers, executives, and other leaders, and (44%) 
say they’ve done well implementing clear pay structures to minimize racial 
disparities in pay.

• Especially as three-quarters of Black Americans (74%) think investing in 
public programming, Black initiatives, and Black-owned businesses 
would have a significant impact on the Black community. 

• Entrepreneurialism provides an outlet to circumnavigate barriers: We 
found that Black Americans trusted big business last for institutions they 
trusted to push for change, trailing nonprofit organizations, small businesses, 
and even the government. 

• Two examples Jared details are how the embedded integration platform 
Paragon raised $13 million to become the bridge between software 
applications and how Emma Grede is building the Kardashian’s billion-dollar 
business empire as CEO of Good American. 

Implication:
Implication: Even in face of the many mental health and business challenges, 
Black Americans continue to celebrate and uplift their culture as the work works on 
catching up. The Black on the Block event, a pop-up marketplace, and festival 
centered on Black businesses is an example of that. Co-founders and sisters Char 
and Lanie Edwards launched it in Los Angeles in 2021 after experiencing being the 
only Black vendors in most marketplaces. This year they partnered with National 
Football League wide receiver Stefon Diggs to run the event in Washington, D.C. 

Section:

https://www.forbes.com./sites/jaredcouncil/2022/08/05/as-the-world-works-on-itself-black-culture-keeps-it-pushing/?sh=210e027f397c
https://www.forbes.com./sites/jaredcouncil/2022/08/05/as-the-world-works-on-itself-black-culture-keeps-it-pushing/?sh=210e027f397c
https://www.forbes.com./sites/ethansteinberg/2022/07/20/black-and-hispanic-americans-are-more-likely-to-be-struggling-with-mental-health-heres-what-employers-and-communities-can-do/?sh=2f6f835984d7&utm_source=newsletter&utm_medium=email&utm_campaign=forbestheculture&cdlcid=61815fd4521306d48934f8df
https://www.forbes.com./sites/ethansteinberg/2022/07/20/black-and-hispanic-americans-are-more-likely-to-be-struggling-with-mental-health-heres-what-employers-and-communities-can-do/?sh=2f6f835984d7&utm_source=newsletter&utm_medium=email&utm_campaign=forbestheculture&cdlcid=61815fd4521306d48934f8df
https://www.forbes.com./sites/raquelharris/2022/05/23/we-asked-black-americans-how-safe-do-you-feel-two-years-after-george-floyds-murder-here-are-their-answers/?sh=29d006686119
https://www.forbes.com/sites/frederickdaso/2022/08/01/embedded-integration-platform-paragon-raises-13m-to-become-plaid-for-the-software-ecosystem/?sh=54a6ed7232b8&utm_source=newsletter&utm_medium=email&utm_campaign=forbestheculture&cdlcid=61815fd4521306d48934f8df
https://www.forbes.com/sites/frederickdaso/2022/08/01/embedded-integration-platform-paragon-raises-13m-to-become-plaid-for-the-software-ecosystem/?sh=54a6ed7232b8&utm_source=newsletter&utm_medium=email&utm_campaign=forbestheculture&cdlcid=61815fd4521306d48934f8df
https://www.forbes.com/video/6310324980112/meet-the-woman-helping-build-the-kardashians-billion-dollar-business-empire/?sh=1d0ad9fada03&utm_source=newsletter&utm_medium=email&utm_campaign=forbestheculture&cdlcid=61815fd4521306d48934f8df
https://www.forbes.com/video/6310324980112/meet-the-woman-helping-build-the-kardashians-billion-dollar-business-empire/?sh=1d0ad9fada03&utm_source=newsletter&utm_medium=email&utm_campaign=forbestheculture&cdlcid=61815fd4521306d48934f8df
https://www.forbes.com./sites/haniyahphilogene/2022/07/22/black-on-the-block-and-steffon-diggs-partner-to-create-a-unique-marketplace-for-black-owned-businesses/?sh=7e35feac60d1&utm_source=newsletter&utm_medium=email&utm_campaign=forbestheculture&cdlcid=61815fd4521306d48934f8df
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Global Chief Marketing Officer, EVP, Stagwell
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CONTACT

Questions?

CEO, The Harris Poll

jgerzema@harrisinsights.com

JOHN GERZEMA
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