COVID-19 CONSUMER RESEARCH
WAVE 131 EXECUTIVE SUMMARY




INTRODUCTION

Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.
The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior
and can be used to help navigate the changing industry landscape. We hope this information proves useful to you
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family
Global Chief Marketing Officer, EVP






INTRODUCTION

WAVE 131 INTRODUCTION

The following research was conducted between
January 14 - 15, 2023 by The Harris Poll. Fielded
among a nationally representative sample of
2,000 U.S. adults, the newest research
demonstrates how consumers’ perceptions are

rapidly shifting as new developments emerge.



Topic:

WHAT RECESSION?
TWO-THIRDS PLAN
TO SPEND THE
SAME OR MORE IN
2023: DAILYPAY-
DOLLAR TREE-

HARRIS POLL

Introduction:

Despite the continued concern over inflation (88%, +4%-pts this week) and
potential inflation (82%, +1%-pt), most Americans don't plan to kill their 2023
spending, according to our latest survey with DailyPay and Dollar Tree in

e Two-thirds (67%) of Americans plan to spend the same or more in 2023 on
retail purchases.

e And three-quarters of Americans (73%) plan to shop the same or more in-
person for goods like furniture (81%), home goods (69%), apparel (65%),
sporting goods (65%), and electronics (59%) versus online.

e Americans still prefer a bargain: More than two in five (44%) consumers are
more likely to prioritize shopping for deals in-store than last year.

e Growing usage of buy now, pay later (BNPL) may be fueling consumer
confidence: In a recent Harris Poll , four in ten global
citizens say they are comfortable with using BNPL, and

that BNPL could account for nearly a quarter of all international e-
commerce transactions by 2026.

Implication:

"It's encouraging to see that Americans' spending plans are trending upward, with
only a third planning to spend less this year despite these times of financial
uncertainty," said Kate Cheesman, Vice President of Customer Success, DailyPay.
"With more people shopping in-store, retailers will prioritize retaining their top
talent to maximize their in-store experience."

© The Harris Poll Copyright



https://globalfintechseries.com/e-commerce/two-thirds-of-americans-plan-to-spend-the-same-or-more-on-retail-purchases-in-2023/
https://globalfintechseries.com/e-commerce/two-thirds-of-americans-plan-to-spend-the-same-or-more-on-retail-purchases-in-2023/
https://www.mastercard.com/news/perspectives/2022/digital-payment-landscape-2022/
https://www.juniperresearch.com/press/buy-now-pay-later-spend-reach-995-bn
https://www.juniperresearch.com/press/buy-now-pay-later-spend-reach-995-bn

Topic: Implication:

I H R E E_ F O U R I H S "One of the positive things about the pandemic is that people are experiencing the
pleasure of more time at home," says Nicola Bertazzoni, Bertazzoni Chief
Operating Officer and sixth-generation family member in the business. "Today, we

OF AMERIC ANS see the kitchen as a source of joy and inspiration.”
LIVE IN THEIR

KITCHENS:

FORBES-HARRIS

POLL

Introduction:

Need a reason to splurge on that new white marble countertop? According to a

recent Harris poll with Bertazzoni , our kitchens are the center of the
house.

e Three out of four homeowners (75%) say they use the kitchen more than
any other room in their home. So COVID transformed kitchens into
workspaces, study halls, and entertainment centers for cooped-up families.

What are homeowners looking for in a new kitchen? More than eight in
ten (84%) want sustainable products. But also some 'bling": "prep
kitchens" are one of the hottest new premium kitchen trends, with (42%) of
homeowners saying they would want a second kitchen in their home if money
were no object — jumping to (61%) of those aged 18 to 44.

» Are you getting hungry? Take advantage of our what to expect in food
trends in 2023 with Instacart

© The Harris Poll Copyright



https://www.forbes.com/sites/reginacole/2023/01/13/what-we-want-now-in-our-kitchens-the-news-from-the-bertazzoni-trend-report/?sh=d003e3dcfd75
https://www.goodmorningamerica.com/food/story/top-food-trends-year-expect-2023-94567918

TOpi C:  What's a fireable post?: Offenses include publishing content damaging
) the company's reputation (59%), revealing confidential company

information (58%), showcasing/mentioning illegal drug use (50%), violating
P TI N L E A D the company's social media help policy/contract (45%), and showcasing/

mentioning underage drinking (38%).

Don't Be TikTok-ing on the Clock: 1 in 4 employers (40%) discourage the

use of social media during work hours, and a fifth (19%) of businesses

even block social media sites on company property.

ACCORDING I o Implication:
1 "Social media is a powerful tool for expression and connection, but a poor
decision in content posting can haunt individuals the rest of their careers," said
Bill Stoller, CEO of Express Employment International. "The best advice is to

refrain from publishing anything you wouldn't want your boss to see or think you
M A N AG E R S . may regret in the future.”
|

EMPLOYMENT
PROFESSIONALS-
HARRIS POLL

Introduction:

We've reported that job seekers to find work. Still, Instagram
could get an employee insta-fired, as we saw in a new survey of hiring managers
with Express Employment Professionals in :

e Nearly 9in 10 (88%) U.S. hiring managers say they would consider firing

employees based on their social media posts, with only (12%) saying
there is nothing an employee could post that would get them fired.

© The Harris Poll Copyright



https://www.careerarc.com/blog/employee-advocacy-social-media-survey/
https://www2.staffingindustry.com/Editorial/Daily-News/88-of-US-hiring-managers-would-fire-a-worker-over-a-social-media-post-64242?cookies=disabled

Topic: Implication:

O N E_ I H I R D O F Says Emmett McGrath, President, Yoh. "While employees appear willing to
demonstrate increased loyalty and a renewed commitment to their employer in
these uncertain times, organizations that take advantage of this goodwill do so at

EMPLOYEES ARE

"QUIETLY UP

WORKING": YOH

-
|

HARRIS POLL

Introduction:

A new Harris Poll signals a willingness among some employees to prove
their worth and ensure job security in the face of potential economic and workplace
downturns. (We found this week that nearly half of employed Americans (48%) are
worried about losing their jobs).

e That particular third: Nearly three in ten employees (29%) are more likely
to go above and beyond by taking on a new project, learning new skills, or
undergoing additional training to position themselves as an asset to their
employer.

Some employees have no problem committing extra time to their job for
no additional salary: Over one in five (22%) are willing to work more hours
than are required of them (e.g., in the morning, at night, on the weekends)
without receiving additional compensation.

However, the threat of a recession is not stopping all Americans from
considering new employment: Nearly a quarter (23%) are just as likely to
consider working for a new company as staying at their current organization.

Especially gig employment: (29%) are more likely to seek work outside

their current job (e.g., via a second job or side hustle) to supplement their
current income.

© The Harris Poll Copyright



https://finance.yahoo.com/news/survey-employed-americans-look-showcase-131700307.html?guccounter=1&guce_referrer=aHR0cHM6Ly93d3cubGlua2VkaW4uY29tLw&guce_referrer_sig=AQAAAHcaDev357mmkSYuqW2E5-7nAdBvlySo1D6EUjp5AURjRyzPNcHm2hBh_WOz6Kpe5Ts0UaMOHkl8lSQt9VkxoTsdu5xGZuhUAenCjI2UA2IyRWlBkW3f1IFsVR-aga4ZQ7OnCyZ1KapS63X7AL-GfquGqjJi_pM5sHGYVudrIX6e

CONTACT

Questions?

RYAN LINDER

Global Chief Marketing Officer, EVP, Stagwell

ryan.linder@stagweliglobal.com

JOHN GERZEMA

CEOQO, The Harris Poll

jgerzema@harrisinsights.com
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