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W H O  W E  A R E

Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.

The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior 
and can be used to help navigate the changing industry landscape.  We hope this information proves useful to you 
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family  
Global Chief Marketing Officer, EVP
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The following research was conducted between 
January 20 - 22, 2023 by The Harris Poll. Fielded 

among a nationally representative sample of 
2,004 U.S. adults, the newest research 

demonstrates how consumers’ perceptions are 
rapidly shifting as new developments emerge.
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Topic:

SNACKS ARE 
INFLATION-PROOF: 
MONDELÉZ STATE 
OF SNACKING 
REPORT   
Introduction:
The fourth annual State of Snacking report reveals that while current economic 
challenges are affecting consumer choices worldwide, snack foods are still 
essential basket items.

Download the full report above


While (89%) of global consumers are concerned about inflation, (75%) agree they 
"always find room in their budget for snacks." Other themes in the global survey:

• Curation and Nostalgia: (61%) will go out of their way to find their 
favorite snacks, and (63%) will pay extra to bring back their favorite 
childhood snack brands. 

• Mindful Snacking: (78%) are more likely to take time to savor indulgent 
snacks, but (68%) check nutrition labels before buying them.

• Appetite for Sustainability: Over 8 in 10 (82%) say they wish more snacks 
had biodegradable packaging, and nearly two-thirds (64%) would pay more 
for snacks that are better for the environment. 

Implication:
Three years into a global pandemic and over a year into record-breaking inflation, 
consumers worldwide are seeking 'sweet relief': (78%) agree it's more important 
than ever to have moments of indulgence during their day. And perhaps a bit of 
mental health and wellness, too: (84%) of consumers worldwide say chocolate is 
good for the soul (84%). 

Section:

https://www.mondelezinternational.com/-/media/Mondelez/stateofsnacking/2022/2022_MDLZ_stateofsnacking_report_GLOBAL_EN.pdf
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Topic:

MORE AMERICANS 
KNOW THEIR 
ASTROLOGY SIGN, 
THAN THEIR 
BLOOD TYPE: 
QUEST 
DIAGNOSTICS-
HARRIS POLL   
Introduction:
A new Harris survey with Quest Diagnostics finds that Americans need more 
fundamental knowledge regarding their health.

• More Americans know their astrology sign (66%) and credit score (58%) 
than their blood type (51%) – and even fewer younger Americans know their 
blood type (Gen Z: 32%, Millennials: 47%).

• Younger Americans are less apt to go to their HCP. While the majority of 
Americans (63%) get health advice from healthcare professionals (HCPs), 
only (44%) of Gen Z does, and instead, more than half of Gen Z (52%) 
utilize Internet searches.

Section: • Additionally, more than one in five Americans (22%) get health advice from 
social media influencers, especially Gen Z and Millennials (40%, 39% v. 
Gen X: 18%, Boomers+: 3%).

Implication:
Nick Bellos, MD, National Medical Director Extended Care Services, Quest 
Diagnostics, says, "Having high cholesterol levels may not have any symptoms, 
but it increases your risk for heart disease and stroke. Knowing where you stand 
through diagnostic testing, whether it be your cholesterol level or other markers, 
will help you manage your health today to stave off disease and costly treatments 
in the future hopefully." Case in point: our survey found that only (20%) know their 
cholesterol level.

https://newsroom.questdiagnostics.com/2023-01-23-More-Americans-Know-Their-Horoscope-Sign-Than-Their-Blood-Type,-Survey-Reveals
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Topic:

AMERICANS CALL 
FOR LOCAL 
GOVERNMENT TO 
FIX 
HOMELESSNESS: 
GRID-HARRIS POLL 
Introduction:
According to a new survey with Grid, Most Americans believe it's up to local 
governments to fix the homelessness epidemic throughout the country.

• Americans believe it's the responsibility of the local government to take the 
lead on addressing homelessness, followed next by the state and the 
federal government: 

• Hiding in plain sight: Nearly three-quarters of Americans agree that 
"excessive homelessness is a sign that local government officials aren't 
doing enough to support their residents." 

• And Americans have little faith in their local governments: When asked 
how they expected homelessness to evolve in their area in the next five 
years, less than a fifth (17%) said it would get better, and four in ten (41%) 
said it would stay about the same, with rural Americans have the bleakest 
outlook:

Implication:
"The demand for action from a city's electorate doesn't seem to be lost on 
politicians. Mayors across the country campaigned on ending homelessness last 
year, including Los Angeles Mayor Karen Bass. And just this week, the city 
council approved a $50 million fund for Bass to address homelessness 
specifically"


Section:

https://www.grid.news/story/politics/2023/01/19/42-of-americans-say-its-up-to-local-government-to-fix-homelessness-can-they-gridharris-poll/
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Topic:

DOCUMENTS DEBT 
CEILINGS AND 
CRYPTO 
REGULATION: 
HARVARD CAPS-
HARRIS POLL 
Introduction:
Harris Poll Chairman (and Stagwell CEO) Mark Penn lays out an interesting 
analysis in the latest January Harvard CAPS-Harris Poll. Here are a few highlights 
(download the full report here):

Biden's classified documents concern most Americans, including 
Democrats (Note: Poll was released before news of documents found in fmr. 
VP Mike Pence's home) 

• 64% of voters, including 44% of Democrats, think the presence of classified 
documents in several unsecured locations is a "serious" breach of national 
security.

• Half of the voters, including one-third of Democrats, think the DOJ treated 
Biden's classified documents case more leniently than Donald Trump's.

• 74% of voters, including two-thirds of Democrats, support the Attorney 
General's appointment of a special prosecutor for the Biden documents case.

Voters side with Republicans on debt ceiling negotiations and spending 
restraints 

• Americans care greatly about default: 69% of voters, including over two-thirds 
of each party, think a temporary debt default would be a "huge issue."

• Given the national debt size ($31 trillion), 63% of voters want Congress to 
raise the debt limit only with restraints on future spending.

• Americans side with the GOP on negotiations: 61% of voters, including a slim 
majority of Democrats themselves, think the Democrats should cave to 
prevent a default.

Kevin McCarthy emerges with a moderate conservative image from the 
speakership fight, not far right 

• 78% of voters see McCarthy as moderate or conservative, not far right.

• 53% of voters, including most of both parties, think McCarthy will work with 
Democrats to create bipartisan legislation.

Americans are split on non-competes but want more crypto regulation: 
• 60% of Democrats support, and 60% of Republicans oppose the prospect of 

an FTC executive order that would ban all non-compete agreements.

• Most voters want more regulation on cryptocurrencies and consumer privacy/
security on the Internet but less or equal regulation on marijuana.

Support for Social Security and Immigration Unites Most Americans 
• 85% of voters, including 88% of Republicans, want legislation that secures 

Social Security for two more decades.

• Two-thirds of voters, including 62% of Republicans, want compromise 
immigration legislation that strengthens the border but also gives DACA 
recipients a path to citizenship.

To check out more findings on voter sentiment regarding social security and 
immigration legislation, non-compete agreements, cryptocurrency regulation, and 
more, tune into Mark's/The Hill's Bob Cusack podcast.


Section:

https://harvardharrispoll.com/key-results-january-3/
https://podcasts.apple.com/us/podcast/harvard-harris-poll-debrief-with-mark-penn-and-bob-cusack/id1479077790
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Global Chief Marketing Officer, EVP, Stagwell

ryan.linder@stagwellglobal.com

RYAN LINDER
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Questions?

CEO, The Harris Poll

jgerzema@harrisinsights.com

JOHN GERZEMA
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