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W H O  W E  A R E

Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.

The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior 
and can be used to help navigate the changing industry landscape.  We hope this information proves useful to you 
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family  
Global Chief Marketing Officer, EVP

INTRODUCTION



WAVE 136



The following research was conducted between 
February 15 - 17, 2023 by The Harris Poll. Fielded 

among a nationally representative sample of 
2,047 U.S. adults, the newest research 

demonstrates how consumers’ perceptions are 
rapidly shifting as new developments emerge.
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Topic:

WORK FROM 
HOME, BUT 
INTERVIEW IRL: 
AMERICAN 
STAFFING 
ASSOCIATION-
HARRIS POLL 
Introduction:
In a strong labor market, more workers are getting the itch: A recent Harris Poll 
found that (41%) of Americans are more likely to consider pursuing a new job 
within the next six months. But in our latest survey with American Staffing 
Association, increasingly remote workers want to meet their new boss face-to-face 
first.  

• Seven in ten (70%) American job seekers say they want to interview in 
person for a new job rather than a video or phone call (17%, and 9%, 
respectively). 

• One reason is that many job-seekers need more reassurance in the 
company's culture and opportunities, as we found last Fall when The Great 
Resignation led to The Great Regret. 

• But nearly two-thirds (67%) say they would feel the need to modify their usual 
appearances in some way before a job interview, which is especially common 
among Hispanics (74% v. white: 65%). 

• And BIPOC interviewees feel more biases on 'looking professional': Before 
an interview, more Black Americans feel the need to shave their facial hair 
(33% v. white: 22%), while both Hispanic and Black Americans also feel the 
need to cover tattoos (19%, 17% v. white: 10%) and remove their facial 
piercings (18%, 14% v. 9%). 

• The anxiety for BIPOC Americans in the workplace isn't new: A previous 
Axios-Harris Poll study found that when asked about their concerns in 
returning to the office, nearly half (47%) of women of color said they worried 
about having to dress for work (v. men: 31%). 

Implication:
"Job seekers may prefer to have the option to work remotely, but they still want to 
make their first impressions in person," said Richard Wahlquist, ASA president and 
CEO. One reason for this is a recent  Bloomberg-Harris Poll study finding that over 
half of Americans (57%) believe that companies have more power in the job 
market. This leaves job seekers wary of falling prey to 'bait and switching' tactics 
(e.g., "I can't see the real company culture from a screen") or going in for an 
interview with performative anxieties.  

Section:

https://theharrispoll.com/wp-content/uploads/2023/01/Harris-Poll_America-This-Week_January-2023_FNL.pdf
https://www2.staffingindustry.com/Editorial/Daily-News/70-of-Americans-favor-in-person-interview-over-virtual-ASA-64620
https://fortune.com/2023/02/09/great-resignation-now-great-regret-gen-z-wish-they-had-not-quit-old-job/
https://fortune.com/2023/02/09/great-resignation-now-great-regret-gen-z-wish-they-had-not-quit-old-job/
https://www.bloomberg.com/news/articles/2022-08-23/will-my-boss-give-me-a-raise-us-workers-see-companies-gaining-upper-hand
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Section: Topic:

AI HAS A TRUST 
PROBLEM: MITRE-
HARRIS POLL 
Introduction:
As the sheer hype from Chatbot GPT is tempered by recent AI-creepiness, people 
are still determining if they trust artificial intelligence to operate in their best 
interests, according to our new poll with MITRE in The Byte and The Boston 
Globe.    

• Americans have increasing reservations about AI: Fewer than half (48%) 
believe AI is safe and secure, and over three-quarters (78%) are concerned 
that AI can be used for malicious intent. 

• Deepfakes spook people: Three-quarters are concerned about deep fakes 
and other AI-generated content.

• And fewer than half (49%) would be comfortable having an AI-based online 
chat for routine medical questions or using AI to assist with Federal benefits 
processing. 

• As such, (81%) of Americans support government regulation and the need for 
the industry to invest more in AI assurance measures to protect the public – a 
sentiment that tech experts agree with even more (91% and 92%, 
respectively). 

Implication:
"Artificial intelligence technology and frameworks could radically boost efficiency 
and productivity in many fields," said Douglas Robbins, MITRE Vice President of 
Engineering and Prototyping. "It can enable better, faster imagery analysis in 
medical and national security fields. And it can replace dull, dirty, and dangerous 
jobs. But if the public doesn't trust AI, adoption may be mostly limited to less 
important tasks like recommendations on streaming services or contacting a call 
center in the search for a human."

https://futurism.com/the-byte/poll-americans-distrust-ai
https://www.bostonglobe.com/2023/02/09/business/survey-finds-widespread-suspicion-about-artificial-intelligence/
https://www.bostonglobe.com/2023/02/09/business/survey-finds-widespread-suspicion-about-artificial-intelligence/
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Topic:

THE TAX ON BEING 
SINGLE: FORTUNE-
HARRIS POLL
Introduction:
What does it mean to be single – not married, living with a partner, or in a 
committed romantic relationship? A new Harris survey with Fortune finds that while 
there are many joys in being single, there are also hidden economic inequities:

• Being single, by the numbers: Nearly 118 million Americans, or (46%) of 
those over 18 years old, are single, according to the U.S. Census Bureau.  

• And a quarter of Americans and over a third of Gen Z (35%) say they're not 
actively looking for a relationship. 

• Being unattached is more common: Over two-thirds of Americans (68%) 
believe that the stigma of being single is gradually diminishing. 

• Being single can bring empowerment: The large majority of single Americans 
agree that being single has taught them how to work with their money and 
also feel more empowered and in control of their finances:

Harris Poll and Fortune January 2023


Section: • The single tax: However, three-quarters of Americans say that it can be more 
affordable to be in a relationship, especially when it comes to splitting 
everyday costs:

Harris Poll and Fortune January 2023


• And inflation dampens dating: Six in ten singles (60%) report that dating is 
becoming an unaffordable luxury thanks to inflation. 

Implication:

"We need to reexamine our perceptions of single Americans," Libby Rodney, 
futurist and chief strategy officer at the Harris Poll. "It's worth noting that being 
single isn't void of anything. On the contrary, single people are involved in a 
spectrum of deep and meaningful relationships, and it's important to recognize the 
richness of their relationship choices" (Fortune). But it might also be time to give 
some singles a tax break: 4 in 5 singles (79%) say they'd like the government to 
offer more tax breaks for single people. 

https://fortune.com/2023/02/13/single-tax-costs-money-relationships/
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Section: Topic:

DOCTORS DON'T 
HAVE TIME TO 
READ YOUR FITBIT: 
ZS-HARRIS POLL
Introduction:
As patient portals become more ubiquitous and telehealth/remote data pours in 
from apps and wearables, leaving doctors awash in data, according to a new 
Harris Poll study with the management/tech consultancy ZS in  Politico: 

• Seven in ten U.S. primary care physicians (71%) we surveyed say they have 
more data than they can handle. The exact number says they don't know 
what to do with it all.   

• Our survey also covered primary care providers in the U.K., Japan, Germany, 
China, and Sweden, struggling with overwhelming data (84%, 75%, 68%, 
66%, and 58%, respectively).

• The patient data problem is only compounded as over half (57%) of PCPs 
report that technology flaws are a barrier to having better-connected health 
care.

• Another area of trouble is reimbursement: An overwhelming majority (86%) of 
primary care physicians say that a lack of reimbursement for connecting 
health care is a hurdle.

• And there are the timing consequences of consent forms, with more than 4 in 
5 (81%) reporting them as a hassle. 

Implication:

The overwhelming amount of data comes from health trackers, provider 
networkers, and electronic health records, which can prove challenging to combine 
and utilize efficiently. "Things are coming from so many directions," Bill Coyle, 
report author and global biopharma head at ZS, "That's where that overload or 
overwhelming feeling is coming from." And providers often don't have standards or 
protocols to help them make sense of it all, added Maria Whitman, ZS's managing 
partner of global commercialization strategy and solutions.

https://www.zs.com/about/about-us
https://www.politico.com/newsletters/future-pulse/2023/02/08/buried-in-data-a-doctors-lament-00081673


C O N TA C T

Global Chief Marketing Officer, EVP, Stagwell

ryan.linder@stagwellglobal.com

RYAN LINDER

CONTACT

Questions?

CEO, The Harris Poll

jgerzema@harrisinsights.com

JOHN GERZEMA

mailto:ryan.linder@stagwellglobal.com
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