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INTRODUCTION

Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.
The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior
and can be used to help navigate the changing industry landscape. We hope this information proves useful to you
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family
Global Chief Marketing Officer, EVP






INTRODUCTION

WAVE 142 INTRODUCTION

The following research was conducted between
March 24 - 26, 2023 by The Harris Poll. Fielded
among a nationally representative sample of
2,073 U.S. adults, the newest research
demonstrates how consumers’ perceptions are

rapidly shifting as new developments emerge.



Topic:

SOME WORKERS
ARE WORRIED
THAT CHATGPT
WILL REPLACE
THEIR JOBS. THEY
MAY BE RIGHT:

FORTUNE-HARRIS
POLL

Introduction:

Robots taking over the world is an overused, almost eye-roll-inducing sci-fi trope at
this point. And yet, some workers are starting to fear that might be their reality,
according to our survey with Fortune.

e Even though OpenAl , three-
quarters of employed Americans familiar with ChatGPT (74%) have used the
technology for work-related tasks.

And that's likely to rise as over half of workers (56%) report their companies
have already implemented discussions about using ChatGPT.

Concern about the ChatGPT work takeover: About 40% of workers who are
familiar with ChatGPT are concerned that the artificial intelligence chatbot will
replace their jobs entirely, and 38% worry that the technology will make them
useful in the workplace.

e And 42% of Americans worry ChatGPT will make it harder for them to find a
new job, as more than seven in ten believe it's likely Al technology will
replace roles with a heavy focus on skills like data entry and processing,
media and communications, coding, and even hiring-related tasks:

Skills workers most fear ChatGPT will replace

Percentage of workers familiar with ChatGPT who believe the following skills and roles are likely to replaced by this
new technology:

4

DATA ANALYSIS

DATAENTRY & PROCESSING

MEDIA AND COMMUNICATION

CONTENT CREATION

PR

CODING

CUSTOMER SERVICE ROLES

ADMINISTRATIVE ROLES

HIRING-RELATED TASKS

NOTE: DATA BASED ON A NATIONALLY REPRESENTATIVE SAMPLEOF 3,962 U.S. ADULTS SURVEYED BETWEEN FEBRUARY 24-26, 2023
Fortune/Harris Poll February 2023

Implication:

"As ChatGPT and other generative Al tools become mainstream, workers are
concerned that these potentially helpful tools will encroach on their job
responsibilities and put them out of work. New research seemingly validates those
sentiments. Based on initial projections, generative Al can potentially affect roughly
10% of work tasks for eight in 10 U.S. workers. Around one in five workers will
have about half of their work responsibilities affected by this technology,

" (Fortune).

© The Harris Poll Copyright



https://fortune.com/longform/chatgpt-openai-sam-altman-microsoft/
https://arxiv.org/pdf/2303.10130.pdf
https://arxiv.org/pdf/2303.10130.pdf

Topic:

HOW DO
AMERICANS
DEFINE WEALTH?
THE ANSWER MAY
SURPRISE YOU:
FAST COMPANY-

HARRIS POLL

Introduction:

The dollar's value from high inflation, and Americans' budgets
are tightening in tandem. But even as the average American household has seen
its purchasing power and wealth erode, many are still feeling at least somewhat
"wealthy," according to our latest poll

e Over two-thirds of Americans (68%) define wealth as comfort and
necessities, as opposed to extravagance and excess.

 Among those, nearly half (48%) said wealth is the ability to comfortably afford
necessities like food and shelter with some money left over. At the same time,
a fifth indicated that being able to afford necessities alone defined wealth.

e Only 11% defined wealth as being able to afford "extravagant purchases."

Implication:

As the old saying goes, many still wrestle with higher prices and unstable jobs, but
the data suggests that money can't necessarily buy happiness or contentment.
This poll also meshes with from researchers at the University of
Pennsylvania and Princeton, which found that increases in happiness do march in
lock-step with increases in income up to $100,000.

© The Harris Poll Copyright



https://www.fastcompany.com/90843341/you-took-pay-cut-last-year
https://www.fastcompany.com/90869762/how-do-americans-define-wealth-the-answer-may-surprise-you
https://www.pnas.org/doi/10.1073/pnas.2208661120

Topic:

THE GENDER PAY
GAP,
MOTHERHOOD
PENALTY, AND
CHILDCARE CRISIS
MAKE IT HARD FOR

MOMS TO KEEP
WORKING:
FORTUNE-HARRIS
POLL

Introduction:

For many Americans, childcare costs and

. As a result, it's a significant chunk of
the household budget. In many cases, these costs force families to weigh the
option of one parent pulling back from their job — partially or entirely — to reduce
that burden. But who stays home with the kids, and how is that decided?

e According to a new Harris Poll , most Americans believe that
financial roles play a more significant part in determining which parent should
become a stay-at-home parent (SAHP) compared to previous traditional
societal and gender roles (74% v. 26%).

Finances drive decisions around who stays home with kids

Thinking about parents and childcare today, which one do you think plays a bigger role in determining
who should become a stay-at-home parent?

NANCIAL ROLES (E.G., WHO MAKES MORE MONEY) RESS

NOTE: DATA BA ANUARY 2023 AMONG A NATIONALLY REPRESENTATIVE SAMPLE

f N SURVEY FIELDED IN JAN

Fortune/Harris Poll January 2023

* However, if both parents make about the same amount, nearly half of
Americans (46%) believe it should be the mother who stays home with the
child(ren) — with slightly more men than women agreeing with the sentiment
(52°/o V. 41 c>/o).

Staying home can be driven by personal desires over even
finances and logistics

Which of the following are reasons why you or your partner decided to be a stay-at-home parent?
Please select all that apply.

VANTED TO PRESENT WITH CHILD(REN
ERSONAL PREFERENCE
MIC-RELATED CONCERN
N'T AFFORD CHILDCARE COST
OR NO CHILDCARE AVAILAB Y
OCIETAL EXPECTATIONS

ES FINDING CHILDCARE THAT WORKED WITH

Implication:

Employers are through reduced revenues and inflated
recruiting costs to replace parents, mainly, by leaving jobs. Those costs have risen
steadily from the $12.7 billion reported in 2018. That lack of childcare not only
suppresses workforce productivity but it keeps many parents out of the workforce
and drives up competition for new hires — not to mention increasing turnover as
working parents look for better alternatives. "There are two forces at play: people
on the sidelines and a need for talent," says Libby Rodney, our futurist and chief
strategy officer at The Harris Poll. "Smart companies, she says, will recognize the
potential of working mothers and those returning to the workforce, and build
bridges to meet today's talent where it is and offer flexible solutions that adapt to
real-life parenting needs" (Fortune).

© The Harris Poll Copyright



https://archive.is/o/BAzvD/https:/www.nytimes.com/2021/10/09/us/politics/child-care-costs-wages-legislation.html
https://archive.is/o/BAzvD/https:/info.childcareaware.org/media/child-care-now-costs-more-than-10000-per-year-on-average-heres-why-thats-a-problem
https://archive.is/o/BAzvD/https:/info.childcareaware.org/media/child-care-now-costs-more-than-10000-per-year-on-average-heres-why-thats-a-problem
https://fortune.com/2023/03/26/americans-dont-assume-moms-will-stay-home-with-their-kids-anymore/
https://www.strongnation.org/articles/2038-122-billion-the-growing-annual-cost-of-the-infant-toddler-child-care-crisis

Topic:

THE BURNT-OUT
CAREGIVERS: CVS
HEALTH-HARRIS
POLL NATIONAL
HEALTH PROJECT

Introduction:

According to findings from the CVS Health-Harris Poll National Health Project,
caregivers may need support just as much as those they care for in

About 28% of Americans consider themselves to be caregivers, with a fifth
(22%) not being compensated for their time, with most taking care of children
under the age of 18 (40%) or aging parents (35%), followed by caring for a
partner or spouse (21%), 65+: 40%).

These caregivers are facing financial and mental health struggles: Nearly half
(47%) said that being a caregiver is a financial burden, and a similar number
(49%) report their mental health suffers from being a caregiver.

Adding to the financial burden that caregivers are experiencing, over a third
(37%) said they've had to quit their job or cut back on work hours due to
caregiving responsibilities — which is especially true for younger caregivers
(Gen Z/Younger Millennials: 57%).

Caregivers are also making sacrifices in their personal lives: Over 2 in 5
(45%) have spent less time patrticipating in their hobbies, have seen their
friends less (39%), falling behind on managing their health (34%), rearranged
their home to accommodate whom they care for (29%), and have formed
unhealthy lifestyle habits (28%)

e This isn't the life they pictured: And about (41%) of caregivers said they never
wanted to be a caregiver to begin with.

Implication:

"Caregivers are true heroes who selflessly provide critical care for their loved
ones," Dr. Jamie Sharp said, VP and Medicare chief medical officer for Aetna (part
of CVS Health). "They take on a daunting responsibility with love and compassion,
often putting their needs on hold. To help caregivers, we need to acknowledge
their incredible efforts and support them to sustain this vital role while also putting
their health and well-being first. In addition, we need to do more to ensure
caregivers have access to the services and resources they require to alleviate the
financial and health burdens that come with caregiving."

© The Harris Poll Copyright



https://medcitynews.com/2023/03/caregivers-face-financial-and-mental-burdens-new-survey-shows/
https://medcitynews.com/2023/03/caregivers-face-financial-and-mental-burdens-new-survey-shows/

CONTACT

Questions?

RYAN LINDER

Global Chief Marketing Officer, EVP, Stagwell

ryan.linder@stagweliglobal.com

JOHN GERZEMA

CEOQO, The Harris Poll

jgerzema@harrisinsights.com
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