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INTRODUCTION

Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.
The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior
and can be used to help navigate the changing industry landscape. We hope this information proves useful to you
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family
Global Chief Marketing Officer, EVP






INTRODUCTION

WAVE 144 INTRODUCTION

The following research was conducted between
April 7 - April 9, 2023 by The Harris Poll. Fielded
among a nationally representative sample of
2,048 U.S. adults, the newest research
demonstrates how consumers’ perceptions are

rapidly shifting as new developments emerge.



Topic:

AMERICANS ARE
OVER THE
BANKING CRISIS:
FORTUNE-HARRIS
POLL

Introduction:

The instability in the banking system following the Silicon Valley and Signature
Bank collapse shows signs of being over by bankers and most of the general
public.

. CEOQO Jamie Dimon, often seen as the voice of the financial
industry, believes the fallout from the crisis is likely over — even if the Fed
doesn't cut rates. Could there be more bank failures? "l don't know," Dimon

Thursday. "But if there are, honestly, they'll be resolved. | think
we're getting near the end of this particular crisis."

Most Americans agree that the banking industry is now stable: In a new
Harris poll, co-CEO Will Johnson's writes that more than 90% of

depositors believe their money is safe in U.S. banks, regardless of the bank's
size.

However, those with the most to lose do worry the most: A majority (55%) of
those with household incomes of over $100,000 worry about small banks
closing (v. gen pop: 46%), while similar numbers of these high-income
households also worry about medium-sized (50% v. 44%) and large-sized
banks (48% v. 42%).

Implication:

"This is not 2008. This is much more limited," says Dimon. "There are only a
handful of banks that had this particular problem. It will eventually be resolved one
way or another. So | think people should take a deep breath," he said, arguing that
many banks will turn in "pretty good" earnings over the next few weeks despite the
crisis. Yet watch for wealthier Americans (with deposits above the FDIC's
protection of $250,000) to continue to monitor their banks as closely as their
stocks.

© The Harris Poll Copyright



https://fortune.com/company/jpmorgan-chase/
https://edition.cnn.com/videos/business/2023/04/07/jamie-dimon-jpmorgan-chase-ceo-intv-harlow-sot-vpx.cnn
https://fortune.com/2023/04/06/americans-endless-anxiety-loop-rich-remote-workers-gen-z-care-banking-crisis-harris-poll/

Topic:

WOMEN HAVE A
NEW TITLE — CHIEF
WORRY OFFICER:
THESKIMM-HARRIS
POLL

Introduction:

The findings from theSkimm-Harris Poll 2023 report reported on

build on a growing sentiment that progress for women is not where it
should be and the prevailing systems, which were not made for women, need to
be redesigned to account for the myriad of roles women play today.

e Most Millennial women surveyed (71%) were consumed with worry — tasked
with the mental burden of thinking through every single scenario, at home
and work, and planning for every contingency — leading them to be the Chief
Worry Officer (CWO).

And nearly 4 in 5 (79%) of these women said they were concerned about the
social expectations around this unpaid labor — especially as a similar number
(82%) said they handle their worry alone.

And even more harmful is the gap in meaningful solutions: 4 in 5 (82%) said
that while there's much talk about how overburdened women are, no one is
helping them ease the burden, and 72% are tired of wellness products, and
services that expect them to add something more to my day.

However, women are ready to take control of their lives, as 92% are now
prioritizing their health, and 81% said they are actively seeking new lifestyles
that prioritize their health and well-being.

Implication:

"An overwhelming majority of the women surveyed feel that progress is not where
it needs to be in 2023, and we're seeing more and more women create their
momentum to fuel their purpose," says Abbey Lunney, Managing Director at The
Harris Poll's Trends and Futures Practice. Co-CEOs and co-founders of theSkimm
Carly Zakin and Danielle Weisberg added, "We are hearing stories of small
changes women are making that can lead to a bigger impact — like saying 'no'
more, setting boundaries and focusing on 'me' time. We are also seeing them
invest long-term, looking for new jobs or positions that offer the support they need
(access mental health resources, utilizing paid family leave policies, offering
childcare)."

© The Harris Poll Copyright



https://www.theskimm.com/stateofwomen/harris-poll-data-2023
https://www.today.com/health/theskimm-state-of-women-2023-rcna73318

Topic:

WHEN | GROW UP, |
WANT TO BE AN
INFLUENCER: FAST
COMPANY-HARRIS
POLL

Introduction:

Two new Harris polls find some surprising things about kids and screens: First,
they're not necessarily as bad as you might think, and second, they might factor
into your child's future career choice. New Harris research with

covered by U.S. News, finds that pre-teen kids are utilizing screen time
as a coping mechanism for their worrying:

e Of children who utilize TV, video games, or social media when they are
worried, 85% say playing video games makes them feel better, with a
majority saying TV (72%) and social media (59%) do as well.

And more than nine in ten children, when worried, do something creative —
like listen to or play music, draw, paint, etc. — say it makes them feel better
(96% and 93%, respectively).

But is screen time shifting children's career ambitions?: According to a pre-
COVID Harris Poll/Lego survey covering the United States,
Britain, and China, found that 3 in 10 children (29%) aged 8 to 12 want to be
a "YouTuber." That's three times as many as those who want to be
astronauts:

What Do You Want To Be
When You Grow Up?

Share of children who want to take up the following
professions one day, by country (in %)’

Vlogger/YouTuber Teacher Professional athlete
Musician Astronaut
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<>
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* Respondents could pick three answers max.
3,000 children (8-12 y/0) surveyed in 2019

Source: The Harris Poll/LEGO

statista %a

* Meanwhile, platforms like TikTok are career-builders for younger Americans:
For Gen Z, TikTok is the "center of gravity" for search and education. As we
found, it's the uses to search for culturally relevant
content (34%), beating YouTube (24%), Google (19%), and Instagram (17%).
lt's also an undercover learning engine, as most Gen Z reports regularly turn
to TikTok to learn something (63%).

Implication:

suggest that even more teenagers aspire to fame and fortune via
YouTube or another social media platform. An eye-grabbing news report indicated
that would become an "influencer" given a
chance, with 12% already considering themselves influencers. And less we assign
a dystopian label to these statistics, believe that younger Americans might be
thinking ahead to future jobs: Of those who think "it's likely that the Metaverse will
provide lucrative career paths and money-making opportunities," most are young
people (Gen Z: 64%, Millennials: 73%).

© The Harris Poll Copyright



https://www.usnews.com/news/health-news/articles/2023-04-05/how-much-do-kids-worry-about-stuff-survey-gives-answers
https://www.usnews.com/news/health-news/articles/2023-04-05/how-much-do-kids-worry-about-stuff-survey-gives-answers
https://www.fastcompany.com/90432765/why-do-kids-want-to-be-influencers
https://www.globenewswire.com/news-release/2022/11/29/2563852/0/en/TikTok-and-Instagram-Trends-Reveal-New-Attitudes-for-Millennials-and-Gen-Z.html
https://www.awin.com/gb/news-and-events/awin-news/nearly-one-fifth-of-british-children-aspire-to-be-social-media-influencers
https://morningconsult.com/wp-content/uploads/2019/11/The-Influencer-Report-Engaging-Gen-Z-and-Millennials.pdf?utm_campaign=The%20Insight%20COVID%20Tracker&utm_source=hs_email&utm_medium=email&utm_content=254030899&_hsenc=p2ANqtz-8CIKqRPiyRm4bcMyiu7n22XEoEhI-petu3-PbOJF7CBaE1IlNls1gTx-nY9n8YLcOaycEHfKhWmi1oqFyz2eAgZ_yHK3ljHFrRVEzD7KEWttLmFww

TOpi C: e The state-by-state candy standoffs: Reese's Peanut Butter Eggs completely
) dominate, taking the top spot in 29 states, including the entire West Coast,

followed by Reese's Peanut Butter Cups and STARBURST Easter
Jellybeans:
RENT FOREVER?
m
While Millennials have made strides in becoming homeowners, the pace at which
F O R I U N E- H A R R I S they've purchased homes over the past five years is not likely to continue.
Between debt, rising interest rates, and the housing supply shortages could leave
half of this generation still renting, with Gen Z quickly coming up behind.

Introduction:

First, the good news for our beleaguered child-raising, student loan-carrying
cohort: More Millennials finally own their homes than rent, a milestone that's taken
longer than previous generations. However, homeownership still feels out of reach
for many, according to new

e The halfway mark: Approximately 52% of Millennials owned a home by the
end of 2022, according to based on Census
and survey data from the Integrated Public Use Microdata Series (IPUMS)
project, part of the Institute for Social Research and Data Innovation at the
University of Minnesota.

And Millennial renters have an appetite for homeownership, as nearly nine in
ten (88%) would like to own a home someday (v. all renters: 76%).

Despite these gains and interest, many potential homebuyers are struggling
in the current market: seven in ten Millennials (69%) feel priced out of the
current real estate market, and more than half (56%) of Millennial renters
believe the dream of owning a home is dead.

And these frustrations are only compounded by the three-quarters of

Millennials (78%) today that are worried about affording their living expenses
(v. Boomers: 63%) and losing their job (60%).

© The Harris Poll Copyright



https://fortune.com/2023/04/06/millennial-homeowners-outnumber-renters-versus-baby-boomers/
https://www.rentcafe.com/blog/rental-market/market-snapshots/millennials-switch-renter-to-owner-majority/

CONTACT

Questions?

RYAN LINDER

Global Chief Marketing Officer, EVP, Stagwell

ryan.linder@stagweliglobal.com

JOHN GERZEMA

CEOQO, The Harris Poll

jgerzema@harrisinsights.com
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