COVID-19 CONSUMER RESEARCH
WAVE 161 EXECUTIVE SUMMARY




INTRODUCTION

Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.
The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior
and can be used to help navigate the changing industry landscape. We hope this information proves useful to you
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family
Global Chief Marketing Officer, EVP
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INTRODUCTION

WAVE 161 INTRODUCTION

The following research was conducted between
September 8 - 10, 2023 by The Harris Poll. Fielded among a
nationally representative sample of 2,117 U.S. adults, the
newest research demonstrates how consumers’ perceptions

are rapidly shifting as new developments emerge.



Topic: Implication:

"Employers interested in investing in artificial intelligence systems must also invest
A M E R I ‘ A N in their employees, educating them about the role of Al and providing opportunities
for feedback," said Arthur C. Evans Jr., Ph.D., APA's CEO. "The workplace is

changing rapidly. Open and honest communication from employers can help

WORKERS CALL e et e e o o il vl g
OUT Al: AMERICAN

PSYCHOLOGICAL

ASSOCIATION

Introduction:

According to our new research :
employee worries abound about artificial intelligence and surveillance at work.

e While many employees are concerned about Al replacing their jobs — 38%
of Americans say Al might make some or all of their job duties obsolete —
even more are troubled by employers using Al to track them on the job.

The majority (51%) of employees across different workplace settings said
they were aware their employer uses technology to monitor them on the
job, including office workers (49%), manual laborers (49%), and customer/
client/patient services workers (55%).

Work surveillance results in poor employee morale: Employees reported
that technology tracking made them feel micromanaged (51%),
uncomfortable (46%), and emotionally exhausted (39%) in the past
month.

And workers who reported being monitored believed they were not valued
at work (26%) compared with workers who did not report being watched
(17%).
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https://www.apa.org/news/press/releases/2023/09/artificial-intelligence-poor-mental-health

Topic:

ARE EV'S ABOUT
TO MOTOR?
VINFAST-HARRIS
POLL

Introduction:

In new research , gas vehicle drivers are ready to embrace electric
vehicles and get on the road.

e While just 1 in 10 (9%) Americans currently drive an electric vehicle today,
a staggering (54%) of gas-powered vehicle drivers would be interested in
making an EV their next purchase or lease.

Skipping gas costs is a big motivator: (62%) of drivers interested in
purchasing or leasing an EV would do so to save money on gas.

This could be especially helpful as our polling also found that (75%) of
Americans expect gas prices to rise over the next few months.

As is a general concern for the environment: (70%) of drivers agree that
EVs are essential in creating a green future, and (58%) of drivers interested
in purchasing/leasing an EV are motivated to do so to help the environment.

Implication:

The move to EVs driven by concern about the environment shouldn't be of too
much surprise, as our America This Week tracker shows that over 7 in 10
Americans (71%) report concern about climate change, with 4 in 10 being very
concerned. But also, under the Inflation
Reduction Act may also influence interest.

Axios-Harris Poll 100 2023 powered by RQ® (Reputation Quotient) by The Harris Poll since 1995 ' .
g X R 2 © The Harris Poll Copyright


https://www.prnewswire.com/news-releases/54-of-gas-vehicle-drivers-ready-to-embrace-electric-vehicles-new-study-finds-301920338.html
https://www.nerdwallet.com/article/taxes/ev-tax-credit-electric-vehicle-tax-credit

Topic: Implication:

"Job seekers may feel comfortable using artificial intelligence tools in their job
I H E B IAS I N AI = search, but that does not equate to trusting Al to make fair hiring decisions," said
] ASA CEO Richard Wahlquist. "As Al tools become more widely deployed, it's

critical that hiring managers work to increase transparency and accountability in

their hiring processes and use tools that meet current and emerging antibias
standards.

ASSOCIATION-
HARRIS POLL

Introduction:

Weeks after the Equal Employment Opportunity Commission released guidance
on how to incorporate Al into a job search while still adhering to the Civil Rights Act
of 1964 and the Americans with Disabilities Act, current job seekers aren't
convinced bias isn't seeping into the search according to research

(ASA).

Nearly half of employed U.S. job seekers (49%) believe artificial intelligence
(Al) tools used in job recruiting are more biased than their human
counterparts.

Rules for thee, but not for me: At the same time, the study found that 2in 5
(39%) current job seekers have used Al tools to assist in applying for a
job.

Usage varies based on race/ethnicity among U.S. residents, with (36%) of
Hispanic and (34%) of Black U.S. adults saying they have used Al when
applying for a job (v. White: 17%).

Overall unease about Al and jobs has grown: Compared to six years ago,
more U.S. workers agree that automation could easily replace their jobs
(47% v. 2017: 27%).

© The Harris Poll Copyright



https://markets.businessinsider.com/news/stocks/distrust-in-recruiting-49-of-employed-job-seekers-say-ai-recruiting-tools-are-more-biased-than-humans-1032614094
https://markets.businessinsider.com/news/stocks/distrust-in-recruiting-49-of-employed-job-seekers-say-ai-recruiting-tools-are-more-biased-than-humans-1032614094

Topic:

IS CONFERENCE
REALIGNMENT
BAD FOR COLLEGE
FOOTBALL.:
SPORTICO-HARRIS

POLL

Introduction:

With the latest conference realignment hollowing out the Pac-12 (lt's the Pac 2
now with Oregon State and Washington State), our new research

finds many Americans are ok for now but hold longer-term fears about the

changes:

e Most (55%) U.S. adults familiar with conference realignment didn't feel it
impacted their enjoyment of college sports.

Conference Realignment Has Not Reduced Enjoyment of College
Sports

Numbers reflect responses among those familiar with conference realignment.

Not Changed
Enjoyment
55%

The survey was conducted online within the U.S. by The Harris Poll from August 11to 13 among a nationally rep
2,018 US. adults

Harris Poll and Sportico Aug 11-13, 2023

* However, more than two-thirds (68%) who follow college sports agreed that
conference realignment is a problem in college sports — with over a
quarter (27%) strongly agreeing.

e At the same time, (60%) agreed that college sports would be better off if
the wealthier and more powerful conferences were spun off from the

NCAA.

Implication:

The prospect of emerging super conferences like the Big Ten and SEC separating
from the rest of Division | has been a growing topic of conversation over the last
several years. In 2020, the , the NCAA-friendly college athletics

reform group, proposed the creation of a new governance entity funded by College
Football Playoff revenues that would oversee all aspects of FBS football.
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https://www.sportico.com/leagues/college-sports/2023/ncaa-conference-realignment-sportico-harris-poll-1234734780/
https://www.sportico.com/leagues/college-sports/2021/college-sports-reform-knight-1234632844/

CONTACT

Questions?

RYAN LINDER

Global Chief Marketing Officer, EVP, Stagwell

ryan.linder@stagweliglobal.com

JOHN GERZEMA

CEOQO, The Harris Poll

jgerzema@harrisinsights.com
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