COVID-19 CONSUMER RESEARCH
WAVE 163 EXECUTIVE SUMMARY




INTRODUCTION

Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.
The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior
and can be used to help navigate the changing industry landscape. We hope this information proves useful to you
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family
Global Chief Marketing Officer, EVP






INTRODUCTION

WAVE 163 INTRODUCTION

The following research was conducted between
September 22 - 24, 2023 by The Harris Poll. Fielded among
a nationally representative sample of 2,123 U.S. adults, the
newest research demonstrates how consumers’ perceptions

are rapidly shifting as new developments emerge.



Topic:

SIGN YOUR
PRENUP TO SAY
YOUR VOWS:
AXIOS-HARRIS
POLL

Introduction:

According to new Harris data with Axios, half of U.S. adults are open to signing a
prenup, indicating preconceived notions about romance and matrimony be
damned.

e By the numbers: (50%) of U.S. adults said they at least somewhat supported
using prenups. That's up from last year that (42%) of polled
adults support using prenups. Today, about (20%) of married couples have a
prenuptial agreement.

Younger generations, in particular, are embracing prenups: Over two in five
Gen Z and Millennials who are engaged or have been married said they
entered a prenup before (41% and 47%, respectively).

Implication:

The push for prenups could include several factors. Americans are getting hitched
, and they often have individual assets — and debt — to consider before

marrying. Meanwhile, even if you factor in the that pushed

the marriage-to-divorce rate down, (40%) of marriages end in divorce nationally.

© The Harris Poll Copyright


https://www.newyorker.com/news/us-journal/prenups-arent-just-for-rich-people-anymore
https://www.axios.com/2023/02/25/marriage-declining-single-dating-taxes-relationships
https://www.axios.com/2021/08/06/wedding-industry-backed-up-busy-pandemic

Topic:

AMERICANS GROW
MORE WARY OF
A.l.: MITRE-HARRIS
POLL

Introduction:

IMost Americans don't believe the current and potential benefits of Artificial
Intelligence (Al) outweigh the risks, according to our research with MITRE

e QOver half (54%) of Americans said they were more concerned about the risks
of Al than they were excited about the potential benefits.

e At the same time, just (39%) believed today's Al technologies are safe and
secure — down 9 points from the previous survey in November 2022.

* Respondents were more concerned about Al being used in malicious
cyberattacks (80%) and identity theft schemes (78%) than they were about it
being used to cause "harm to disadvantaged populations" (66%) or replace
their jobs (52%):

Share of adults who say they have select concerns about Al

63 U.S. adults taken July 13 to 17, 2023

Al used in malicious cyberattacks

Al used for identity theft

Not holding those using Al accountable for their actions

Al used to harvest and sell my personal data

Al used to create deceptive political ads

Unfair distribution of Al causing harm to disadvantaged populations

Al replacing me at my job (among those employed)

Implication:

"While the public has started to benefit from new A.l. capabilities such as
ChatGPT, we've all watched as chatbots have spread political disinformation and
shared dangerous medical advice," said Douglas Robbins, vice president of
engineering and prototyping at MITRE. A.l. operators and the tech industry are
eyeing new regulations and policy changes to secure their models and mitigate the
associated security and privacy risks. Our data highlights the growing support for
these regulatory efforts.

© The Harris Poll Copyright



https://www.axios.com/2023/09/19/mitre-harris-poll-ai-security-risks

Topic:

BACK AT HOME
WITH MOM & DAD:
BLOOMBERG-
HARRIS POLL

Introduction:

Moving out and living alone is often seen as a marker of adulthood. But pandemic
lockdowns, decades-high inflation, soaring student debt, and a shaky job market
have pushed many young people back under their parent's roof, according to our
new research

Over three-quarters (78%) of Americans say it's more complex than ever for
younger people to be able to live on their own — and almost nine in ten say
people shouldn't be judged for moving back home.

For those aged 18 to 29 living back at home, (41%) say it was to save money
or that they couldn't afford to live on their own anymore (30%).

And of those currently living back at home, over a quarter (28%) report
saving $1,000 or more a month, while (23%) save between $500 to $999.

And (70%) even agree they wouldn't be where they are today financially if
they hadn't lived at home.

Implication:

For many, the American Dream is more like an American illusion, with nearly three-
quarters of those surveyed saying younger people are stuck navigating a broken
economic situation that prevents them from being financially successful. "We're in
an economy where it's harder to live independently," said Carol Sigelman,
professor of social psychology at George Washington University. "Adults recognize
that it's tough these days."

© The Harris Poll Copyright


https://www.bloomberg.com/news/articles/2023-09-20/nearly-half-of-young-adults-are-living-back-home-with-parents

Topic:

WAGE GROWTH
OUTPACES
INFLATION, BUT
AMERICANS
AREN'T FEELING IT:
USA TODAY-

HARRIS POLL

Introduction:

After trailing inflation for over two years, average U.S. wage growth turned the
tables in May, giving consumers more purchasing power and bolstering the
economy. However, according to our latest poll most Americans
aren't feeling it.

e Half (52%) of employed Americans reported a pay increase last year.

e Of those who received a raise, (70%) said it eased their financial stress from
inflation and allowed them to make additional purchases they couldn't before
(67%), afford household bills (41%), living costs (38%), investing (31%).
However, (18%) said the pay increase needed more to afford something
comfortably.

e And over three-quarters (78%) said they would need another raise to feel
fully confident in their financial health.

Implication:

After trailing inflation for over two years, average U.S. wage growth turned the
tables in May, outpacing price increases, giving consumers more purchasing
power and bolstering the economy. But while the development means Americans
have a little more breathing room, most say they still need to catch up to the hefty
price run-up and are spending warily (USA TODAY).

© The Harris Poll Copyright



https://www.usatoday.com/story/money/2023/09/21/wage-growth-topping-inflation/70897371007/

CONTACT

Questions?

RYAN LINDER

Global Chief Marketing Officer, EVP, Stagwell

ryan.linder@stagweliglobal.com

JOHN GERZEMA

CEOQO, The Harris Poll

jgerzema@harrisinsights.com
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