COVID-19 CONSUMER RESEARCH
WAVE 165 EXECUTIVE SUMMARY




INTRODUCTION

Stagwell and The Harris Poll have partnered to conduct research to monitor the pulse of the American Consumer.
The executive summaries on the pages that follow provide insight into current consumer attitudes and behavior
and can be used to help navigate the changing industry landscape. We hope this information proves useful to you
and your team as you address these changes in real time and strategize for your next moves.

As always, we are here to help. Please don’t hesitate to contact us with any questions you may have.

Positively,

Ryan Linder + The Stagwell Family
Global Chief Marketing Officer, EVP






INTRODUCTION

WAVE 165 INTRODUCTION

The following research was conducted between
October 8 - October 10, 2023 by The Harris Poll. Fielded
among a nationally representative sample of 2,061 U.S.
adults, the newest research demonstrates how consumers’
perceptions are rapidly shifting as new developments

emerge.



Topic:

AMERICANS SIDE
WITH STRIKING
WORKERS (WITH
SOME
RESERVATIONS):
AXIOS-HARRIS

POLL

Introduction:

From actors to autoworkers,

in the United States this year, according to Cornell University's Labor Action
Tracker. In a new Harris Poll survey , the American public is a
strong union supporter and especially sympathetic to striking auto workers.

e Background: The UAW is on strike against two Ford plants, two GM factories,
one Stellantis plant, and all 38 parts distribution facilities at GM and
Stellantis.

e Three-quarters (76%) of Americans generally support unions, especially in
the auto sector.

e Among those familiar with the strike, (83%) of Americans believe automakers
need to be more generous and share more of their profits with their workers.

e But unsustainable for whom? (76%) Americans agree that the gap between
auto company executives' compensation and auto worker labor rates is
unsustainable. Yet over half (56%) also say that what the UAW demands is
unsustainable for the automakers. (This suggests Americans want a fair
resolution without higher car prices passed onto them).

Implication:

"The president on Friday reported "significant progress" in
contract talks with the Detroit Three automakers and said the union would hold off
on expanding its strike for now. The decision signals that the union and the
automakers are moving closer to deals ending a historic, weeks-long strike
involving about at General Motors, Ford and Stellantis" (Axios).

© The Harris Poll Copyright



https://www.cnn.com/2023/10/08/business/striking-workers-us-jobs-report/index.html
https://www.cnn.com/2023/10/08/business/striking-workers-us-jobs-report/index.html
https://www.axios.com/2023/10/06/uaw-strike-update-gm-ford-stellantis
https://www.axios.com/2023/09/15/uaw-strike-united-auto-workers-union-detroit-three
https://www.axios.com/2023/09/29/uaw-strike-expands-ford-gm-automakers

Topic:

THE WORKPLACE'S
HAPPINESS CRISIS:
YOH-HARRIS POLL

Introduction:

Is a job just a job? In a new Harris Poll study , only a quarter (28%) of
employed Americans say they love their job and would not leave their company for
any reason. As for the other two-thirds, many have compelling reasons to pack up
and move on.

 Show me the money: (26%) of employees would leave their current job in
the next twelve months if they received a higher salary and better benefits.

Need for upskilling: (14%) believe it would benefit their career long-term to
leave their current job for a new one.

Burned out: In a recent Harris Poll ,
(82%) of employees say they at least sometimes feel burned out in their
professional role, with a quarter (25%) saying they think this way often or
always.

Actively looking: (14%) say they would like to leave their current job for a new
one in the next 12 months.

Implication:

"The findings from our latest survey serve as a valuable reminder that just
because the economy may be trending upward, employee sentiment may not
follow suit," said Emmett McGrath, President of Yoh. "Companies should have a
finger on the pulse of their workforce and avoid assuming the best when it comes
to their feelings, perceptions, and attitudes.”

© The Harris Poll Copyright


https://www.yoh.com/press-room/yoh-survey-shows-that-only-28-of-employed-americans-love-their-job-and-would-not-leave-their-company-for-any-reason
https://newsroom.heart.org/news/9-policies-companies-should-implement-to-reduce-burnout-according-to-employees

Topic:

HOME RESILIENCY
BARRIERS RISE AS
CLIMATE-DRIVEN
EVENTS LOOMS:
APCIA-HARRIS
POLL

Introduction:

Recent natural catastrophes underscore the importance of mitigation and
resiliency for homeowners. Yet, a recent Harris survey with The American Property
Casualty Insurance Association (APCIA) in finds
that many homeowners help ensure their home's resiliency.

e Most homeowners (75%) will upgrade certain home materials to meet
building code standards, enhancing their properties' resilience.

Yet, three-quarters (74%) of these owners report encountering obstacles
when trying to bolster their homes' resilience against natural disasters.

The primary hurdle is financial, with nearly half (46%) citing cost as a
significant barrier, while a fifth (20%) either need to know where to
commence or what steps to take.

Looking beyond their front yard: (80%) of homeowners support efforts to
restrict development in storm/wildfire-prone areas to curb rebuilding and
repair costs.

Implication:

"Millions of people are increasingly at risk for natural disasters as more
communities are built in hazard-prone regions, and communities face the
intensifying impacts of climate change," says Karen Collins, APCIA property and
environment vice president. "So it is essential for homeowners, communities, and

policymakers to prioritize resiliency and mitigation."

© The Harris Poll Copyright



https://www.insurancebusinessmag.com/us/news/property/majority-of-us-homeowners-face-resiliency-barriers-as-climatedriven-events-loom-462570.aspx

Topic:

THE HIDDEN RISKS
IN VENMO:
NERDWALLET-
HARRIS POLL

Introduction:

Mobile payment apps are so commonplace that "Venmo" has become a verb as
most Americans use mobile payment apps, and plenty are keeping cash in these
apps despite the balances not having FDIC insurance, according to our latest
research

* Most mobile payment app users leave money sitting in their apps: More than
two-thirds of mobile payment app users (68%) maintain a balance in their
apps, keeping up to $316, on average, with nearly a fifth (18%) of users
saying they've kept $500 or more in their app before transferring.

Nearly half of those who don't use mobile payment apps (46%) say they don't
use them because they don't trust the security of those apps, while (14%) say
it's because the funds in the apps aren't federally insured through the FDIC.

Double-check who you're sending money to: Nearly one in ten (8%) mobile
payment app users say they accidentally sent money to someone they don't
know.

Implication:

"Mobile payment apps can be a convenient, fast, and easy way of sending money
and paying for items," says Elizabeth Ayoola, a personal finance expert at
NerdWallet. "lt's essential that users of those apps understand the potential
downsides of using them, such as transaction fees and the risk of losing money if
the mobile app isn't federally insured."

© The Harris Poll Copyright


https://www.nerdwallet.com/article/banking/mobile-payment-app-users-leave-up-to-316-on-average-in-apps?utm_source=hs_email&utm_medium=email&_hsenc=p2ANqtz-8sFALd_3G7ZF_x9OeBce4UwE3lS302KG5PH49KWVrwVtRMA_momj4OGHKZ5XmS-sl_4G5q

CONTACT

Questions?

RYAN LINDER

Global Chief Marketing Officer, EVP, Stagwell

ryan.linder@stagweliglobal.com

JOHN GERZEMA

CEOQO, The Harris Poll

jgerzema@harrisinsights.com
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